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－ 1－

第１問　下の各文の 1 ～ 15 に入る最も適切なものを，それぞれA～D

の中から一つ選び，解答欄のその記号をマークしなさい。

1.   Europeans have long dreamed 1  their supply of renewable 

energy with solar power from sun-rich North Africa.

A. to increase C. increases in

B. of increasing D. increased to

2.   I donʼt think the idea 2  money makes people happy is entirely 

true.

A. which B. as C. that D. if

3.   3  commitment to quality is the very foundation of our brand, 

our values and our business strategy.

A. Because B. For C. Our D. Due to

4.   Citrus fruits are high in Vitamin C, which not only helps prevent 

colds but also helps 4  your risk for many eye diseases.

A. remain B. reduce C. repay D. refresh

5.   Sensors built into cars set off an alarm if drivers get too close to a 
5  or another vehicle.

A. psychologist B. physician C. pedestrian D. pedicurist

6.   It is much easier to motivate employees in a growing organization 
6  in a declining one.

A. because of B. than C. to D. for

－ 2－

7.   Athletes 7  the new ball with cutting-edge technology won 

tournaments in the United States and China.

A. used B. are used C. using D. are using

8.   The world’s average 8  rate has decreased from 5.0 to 2.7 children 

per woman over the last 50 years.

A. strength B. poverty C. production D. fertility

9.   There is widespread interest in the 9  of climate change on 

agriculture in Sub-Saharan Africa.

A. impact B. reason C. advantage D. schedule

10.   Scientists have warned that the symptoms of the disease can vary 
10  from patient to patient.

A. great B. greatness C. greatly D. greater

11.   In Shanghai and Seoul, Western visitors find the same stores and 

products 11  in their own countries.

A. that they have C. which have

B. where they have D. when they have

12.   The president is the commander-in-chief, according to the 

Constitution, but it is the Congress that has the power to determine 
12  go to war.

A. whether the country should C. the country having to

B. if the country to D. in which the country to

－ 3－

13.   13  we didn’t arrive on time, we were not allowed to enter the 

lecture hall.

A. Because B. Although C. Therefore D. However

14.  14  the opinions of somebody senior is considered rude in Japan.

A. Challenge B. Challenging C. Challenger D. Challenged

15.   In the last 20 years, advancement in communications technology 
15  the work environment dramatically. 

A. had changed B. was changed C. has changed D. changes

－ 4－

第２問　次の各文のA～Eの語句を並べ替えて空所を補い，最も適切な文章を完

成させなさい。ただし，解答は 16 ～ 25 に入るものの記号を

マークしなさい。

16 ～ 17

You may have heard or read somewhere 　　　　 　　　　 　　　　

　　　　 　　　　 be more plastic than fish in the worldʼs oceans.

A. there B. by C. 2050 D. will E. that

18 ～ 19

Culture shock is defined as a kind of anxiety and stress experienced by

　　　　 　　　　 　　　　 　　　　 　　　　 different from their own.

A. people B. who C. a D. enter E. culture

20 ～ 21

Before the 　　　　 　　　　 　　　　 　　　　 　　　　 began, most 

British people simply took slavery for granted.

A. campaign B. against C. trade D. the E. slave

16

17

18 19

20 21
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－ 5－

22 ～ 23

The requirements for renewing an expired license 　　　　 　　　　

　　　　 　　　　 　　　　 it has been expired.

A. how B. on C. depend D. long E. will

24 ～ 25

If teaching strategies are not based on the 　　　　 　　　　 　　　　

　　　　 　　　　 , they are not productive and do little to help the 

learners.

A. of B. how C. occurs D. learning E. understanding

22

23

24

25

－ 6－

第３問　次の対話が成立するように， 26 ～ 31 に入る最も適切なもの

をA～Dの中から選び，解答欄のその記号をマークしなさい。

Henry: Wow, have you seen this article?

June: No. Whatʼs it about? 

Henry: Thereʼs a guy in Oregon who lives on an airplane.

June:  Wow! You mean he stays on the plane and flies everywhere? 
26

Henry:  Well, I assume he is well-off, but the airplane he lives on doesnʼt 

f ly anymore. It was retired by the airline that owned it, and he 

bought it. Then he had it moved to some land he owns in Oregon, 

a large wooded area.

June:  Really? So, you mean he 27  into a home. A commercial 

airliner?

Henry: Yes. According to the article, itʼs a Boeing 727.

June: Did he have the wings taken off?

Henry:  No. 28  a regular house, so heʼs kept a lot of the original 

equipment. He uses the wings as a patio, and has parties on them.

June:  Hmm. I guess it would be interesting. Not many people can say 

they live on a plane.

Henry:  True. He uses the cockpit as a reading room. And he put in a 

transparent floor so that people can see the inside of the plane 

under their feet.

June: But those airplane restrooms. Theyʼre so narrow and cramped.

Henry:  Yeah. I assume 29  regular bathrooms, but the article doesnʼt 

say. And thereʼs plenty of storage space in the cargo hold, he says.

June:  OK, Iʼve found his website. It says here he wants to do the same 

thing in Japan!

Henry: Wow. Where in Japan? Not Tokyo, I assume.

－ 7－

June: Miyazaki Prefecture. I think it’s a pretty rural part of the country.

Henry:  Yeah. But I guess the laws about property and houses and so 

forth might be different in Japan. Is it even legal to buy your own 

used jetliner and set it up as a house? Maybe there 30

June:  Well, the last update about it is from two years ago, so maybe he 

is 31  I can imagine the reaction of some local government 

worker after being told, “I want to move a jetliner here and live 

on it.”

Henry: Yeah, I think you’re right.

26.  A. He must be rich.

B. He can’t be very rich.

C. Are you rich?

D. You must be rich.

27.  A. sold the land

B. maintained the area

C. converted the airplane

D. created the airplane

28.  A. He really wanted it to be

B. He said he doesn’t know how to build

C. He’s always wanted to own

D. He decided against making it like

－ 8－

29.  A. he doesnʼt want

B. he installed 

C. there canʼt be

D. there is a rule against

30.  A. is an airport nearby.

B. is a pilotʼs association there.

C. are people living on planes there.

D. are some kind of restrictions.

31.  A. having some difficulties.

B. making new friends.

C. buying another plane.

D. going to get a new job.
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－ 9－

第４問　（第１部）次の文章が完成するように， 32 ～ 35 に入る最も適

切なものをA～Dの中から選び，解答欄のその記号をマークしなさい。

Abraham Ortelius, Father of the Atlas

 Abraham Ortelius (1527-1598) was a native of Antwerp, then a city 

of the Holy Roman Empire, now a part of modern Belgium. He 32  

but became an important influence in the development of modern 

geographical knowledge, largely by developing and marketing the first 

modern atlas, or book of maps.

 Ortelius 33  a merchant, specializing as a map dealer. In the words 

of historian Daniel Boorstin, he learned about cartography, or the making 

of maps, “not through mathematics and astronomy but from handling 

maps as merchandise.” With a keen head for business, he naturally 

noticed that accurate maps were in great demand by traders, who were 
34  wars, bandits, and piracy, and needed to avoid areas known to be 

dangerous. Traveling around Europe, he made it his business to purchase 

and bring together the latest and best maps, and was well-regarded by 

his customers.

 One day, two of Orteliusʼ merchant friends asked him to print a number 

of different maps together, on sheets all of the same size, and to bind 

them together like a book. He did so, and then decided to produce more 

of the same, selling them to merchants or anyone else interested in 

possessing general geographical knowledge in one convenient, affordable 

package. These were the first modern atlases, and proved highly 

successful. Translated into various European languages from the original 

Latin, the atlases were 35  that Ortelius was obliged to update them 

through twenty-eight editions by the time of his death in 1598. Today, 

thanks to the work of Abraham Ortelius, the atlas is a common and 

indispensable element for understanding our world.

－ 10－

32.  A. studied map-making at university,

B. was born into great wealth,

C. was given a gift of several hundred maps,

D. was not university-educated,

33.  A. went out into the world as

B. did not want to be

C. pretended that he was

D. tried to stop being

34.  A. concerned about

B. commanding armies for

C. generally ignored by

D. unknown to

35.  A. so unpopular

B. so inconvenient

C. in such demand

D. in such trouble

－ 11－

第４問　 （第２部）次の単語は，前掲の “Abraham Ortelius”の中で使用されて

います。この単語の意味を文章の文脈（context）から推測し，最も

適切なものをA～Dの中から選び，解答欄のその記号をマークしなさい。

36.  In the context of the passage, merchandise is closest in meaning to 36 .

A. business people

B. special maps

C. things for sale

D. mathematicians

37.  In the context of the passage, affordable is closest in meaning to 37 .

A. popular

B. inexpensive

C. portable

D. attractive

－ 12－

第５問　次の文章を読み，その内容に基づいて 38 ～ 42 までの英文を

完成させるために最も適切なものをＡ～Ｄの中から選び，解答欄のその

記号をマークしなさい。

Hidden Messages

 The idea that we can be affected by something in a movie or a song of 

which we are not consciously aware is common. People who are interested 

in this idea often refer to James Vicaryʼs “Eat Popcorn/Drink Coke” study 

which received a lot of attention in popular media in the 1950s. Vicary 

claimed to have used a special device to project the messages “Eat Popcorn” 

and “Drink Coke” for a third of a millisecond every five seconds onto the 

screen as people watched a film at a theater in New Jersey. The images 

were on the screen for such a short time that viewers were not consciously 

aware of them. Vicary claimed, however, that these images lead to a 58% 

increase in the sales of popcorn at the theater, and an 18% increase in 

the sales of Coke. (Vicary offered no explanation for why the messages 

were more effective for popcorn sales than for Coke sales.)

 Vicaryʼs study was taken seriously. The Federal Communications 

Commission is in charge of regulating television, radio, satellite, and cable 

communications in the United States. They stated that any broadcaster 

found to be using “subliminal advertising,” as these techniques are called, 

could lose their license, and it was banned outright in Australia and the 

United Kingdom.

 There is, however, a major problem with Vicaryʼs study: It never 

happened. Vicary admitted in a 1962 interview that, though he did have 

a device capable of projecting subliminal messages onto movie screens 

and had done a small amount of research, he had not conducted tests at 

the movie theater in New Jersey on thousands of viewers over six weeks 

as he had claimed. Independent researchers who set up “Eat Popcorn/
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－ 13－

Drink Coke” studies of their own found that subliminal advertising led 

to no significant increase in sales of popcorn or Coke.

 A study conducted by the Canadian Broadcasting Corporation cast 

further doubt on the effectiveness of subliminal advertising. During a 

popular evening television show they flashed the message “Call Now” 352 

times, but this led to no additional calls to the station. In fact, no one at 

all called the station during the program. As a follow-up the researchers 

asked viewers to guess what the hidden message had been. No one could, 

though oddly, several people who responded said that they had felt hungry 

or thirsty during the show, perhaps because they were aware of the “Eat 

Popcorn/Drink Coke” study.

 People such as Christian pastor Gary Greenwald believe that subliminal 

messages are also present in rock music. They believe that musicians 

and producers use a technique called “backmasking.” That is, they play 

the message backward so, though we can hear it, we can’t consciously 

understand it. Even so, people such as Greenwald believe that our 

unconscious minds do understand such messages and are influenced by 

them.

 Greenwald believes that he has found backmasked messages promoting 

devil worship in songs by groups such as Queen, Led Zeppelin, and the 

Eagles, and there is no doubt that his followers believe that they hear 

the messages, too. In most cases, though, they hear the messages only 

after they have been told what it is they are supposed to hear when the 

backward message is played forward. Even if the messages do exist and 

have been put into the songs intentionally, which is doubtful, there is 

no convincing evidence that such messages influence people’s behavior. 

There is no need, therefore, to worry about subliminal messages. Instead, 

let’s worry about false and dangerous information that is circulated not 

secretly, but openly.

－ 14－

38.   James Vicary claimed that the “Eat Popcorn/Drink Coke” study 

demonstrated that 38

A. popcorn is more popular than Coke.

B. we don’t know why Coke sold more than popcorn.

C. subliminal advertising can influence us.

D. subliminal advertising is only effective when used in films.

39.   The main problem with Vicary’s “Eat Popcorn/Drink Coke” study is 

that 39

A. it wasn’t taken seriously by governments in the US, the UK, and Australia.

B. he did not conduct the study in the way he said he had.

C. it encourages people to consume junk food like popcorn and Coke.

D. broadcasters using subliminal advertising could lose their licenses.

40.   Other researchers did “Eat Popcorn/Drink Coke” studies and found 

that 40

A. the results Vicary reported were accurate.

B. subliminal advertising should be banned.

C. Vicary should have conducted tests outside New Jersey.

D. subliminal advertising did not work.

41.   The researchers in the Canadian Broadcasting Corporation study 
41

A. used subliminal messages.

B. supported Vicary’s conclusions.

C. telephoned viewers during the show.

D did their study in a movie theater.

－ 15－

42.  Gary Greenwald and those who agree with him believe that 42

A. backmasking is used to make music popular.

B. listeners can consciously understand backmasked messages.

C. bands use backmasking to sell us things.

D. popular bands such as Queen promote devil worship.
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